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Look who’s talking!
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	He is Guy Fieri, chef, restaurant owner, and star of The Food Network’s “Guy’s Big Bite” and “Diners, Drive-Ins, and Dives.”

She is Marcy Smothers, a home cooker and working mom…who happens to live in the middle of 40 acres of Cabernet grapes.
	Paste your station logo here.


Look who they’re talking to.

Listen to what they’re talking about.
You’ll hear new business.  
Radio’s most-frequent listeners are tuned-in.  Baby Boomers have a lifelong radio habit, and they purchase products and services that advertise in weekend specialty talk shows.  They also have the highest spendable discretionary income of any age group, averaging $29,754 a year per household. (source:The Conference Board)

· Baby Boomers without children have increased their restaurant food and beverage spending at twice the rate of total category growth and on a per capita basis since 2002. (source: GE Capital Solutions)
· And Boomers who are empty nesters are likely to reduce their consumption of “kid-friendly” foods like pizza, burgers and fries, in favor of more upscale offerings, particularly ethnic or more luxurious foods. (source:  NPD Group)

· Boomers’ spending on out-of-home food consumption and alcoholic beverages (especially wine) is growing. (ACNielsen and Spectra)

Tap-into a BIG trend: Shoppers who are exploding the organics and whole foods categories spend 10% more than the national norm. (source: Scarborough Research)
Use this show to sell wine and spirits.  Food Guy & Marcy take the fear out of picking wine.  And each weekend, their “Spiritual Advisor” whips-up cocktails listeners will want to serve when they entertain.   

· USA adult per capita consumption of wine is at its highest level since 1980. (source: Adams Beverage Group)

· The top growth segment among distilled spirits?  Super Premium Vodka.  Followed by Premium Vodka, High End Vodka, Premium Cordials, High End Bourbon and Premium Rum. (source: Distilled Spirits Council of the United States)
This is an upscale audience, and Food Guy & Marcy can help you sell them all sorts of products.  From an American Express survey of high-income consumers -- average household income of $380,500 -- percentage who plan to purchase the following categories of high-end major appliances in the coming year: 

· Ranges/cooktops/ovens, 21%

· Refrigerators, 18%

· Range hoods, 13%

· Gas/electric grills, 12%.

Smell what we’re cooking?
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